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EXPERIENCE

FLORIDA RESTAURANT & LODGING ASSOCIATION (FRLA)

Director of Communications
March 2022 — Present

Direct FRLA's overall communications strategy, overseeing internal and external communications, media
relatfions, executive communications, speeches, digital content, and organizational messaging.

Serve as senior communications advisor to the President & CEO and other senior staff, developing strategic
messaging and communications plans to advance association priorities, advocacy efforts, and industry
positioning.

Develop and lead the communications team while managing cross-department initiatives to strengthen
FRLA's public profile, brand, and engagement with members, policymakers, media, and industry
stakeholders.

Oversee integrated communications campaigns, crisis and reputation management, and content across
media, web, email, and other channels to ensure a cohesive and effective organizational voice.

Press Secretary
December 2019 — March 2022

Served as a senior communications representative for FRLA, responsible for developing and executing
strategic communications initiatives that advance FRLA's priorities, strengthen its public profile, and
effectively communicate the interests of Florida's hospitality industry.

Served as a key licison between FRLA, the media, FRLA members, policymakers, industry stakeholders, and
external partners.

Worked closely with the President & CEO, senior leadership, and FRLA staff to develop messaging, manage
media relations, identify opportunities to elevate the association’s voice, and ensure consistent and
effective communication across platforms.

Led media relations and external communications, serving as primary point of contact for press inquiries and
proactively positioning FRLA and its leadership as authoritative voices on issues affecting Florida’s hospitality
industry.

Developed press releases, media advisories, talking points, op-eds, statements, and executive
communications while providing strategic messaging and media preparation for the President & CEO and
senior leadership.

Monitored legislative, regulatory, political, and industry developments to identify media opportunities,
manage rapid-response communications, and support FRLA's advocacy and government relations priorities.
Collaborated across deaprtments, with members and external partners, to ensure consistent messaging and
amplify FRLA's priorities through media, digital, and member commuinications.

DEPARTMENT OF ELDER AFFAIRS (DOEA) — STATE OF FLORIDA

Director of Communications
January 2011 - December 2019

Manage the development and implementation of messaging for the Department and provide counsel to
the Governor's communications office regarding policies and issues affecting Florida seniors.

Counsel the Secretary, Deputy Secretary, and other senior management officials on planned messaging
and outfreach on Departmental issues, legislative proposals, and media relations.

Author speeches, talking points, and news and opinion articles for both the Secretary and Deputy Secretary.
Draft, develop content for, and fully produce 24-page bimonthly newspaper, Elder Update, which is
distributed to more than 50,000 seniors across the state.



e Develop public relations strategies in response to the Department’s needs, including collaboration with other
state communications directors and increasing partnerships to enhance messaging and reach.

¢ Maintain daily relationships with members of local, state, and national media to increase awareness of
DOEA programs and services and respond to their inquiries.

e Create and manage Department events, including annual Florida Senior Day event at the State Capitol,
with more than 75 statewide partners and 1,500 attendees.

e Increased visibility of Florida Senior Day through improved programming and participation of State of Florida
leadership, including the Governor, Lt. Governor, and the Governor's Cabinet Members.

e Created the Department’s first communications plan to provide better direction and targeted messaging.

e Provided strategic communications direction for the creation of the Dementia Care and Cure Initiative — the
first of its kind in Florida — to publicize our efforts, make Florida communities more dementia sensitive, and
establish DOEA as a leader on the issue.

¢ Managed and contributed to the creation of fresh graphics, logos, and other digital efforts of DOEA.

e Created the Department’s first social media accounts and made social a priority in messaging.
Directed the creation of a streamlined Correspondence Tracking Manual to ensure responsiveness to citizen
requests for assistance.

2011 FLORIDA INAUGURAL COMMITTEE

Press Advance
November 2010 — January 2011

e Facilitated technical, logistical, and security needs for statewide media at 12 separate Inaugural events.
e Aftended all events to manage media movements and ensure proper news coverage and access.
e Managed press credential requests and distribution for over 600 reporters, anchors, and photographers.

RICK SCOTT FOR FLORIDA

Advance Lead and Press Lead
June 2010 — November 2010

e Managed logistics, production, and media participation at events across the state for then gubernatorial
candidate Rick Scott.

Served as an aide to the Governor-Elect’s family as needed on the road.

Served as Press Lead and Site Advance for both primary debates and one general election debate.

Assisted with the coordination of press logistics for two statewide bus tours.

Organized and managed press operations and logistics for Election Night.

U.S. DEPARTMENT OF JUSTICE (PRESIDENT GEORGE W. BUSH
ADMINISTRATION)

Special Assistant & Speechwriter to the National Director, Community Relations Service (CRS)
November 2007 — June 2010

¢ Authored all speeches for the National Director’'s major speaking engagements throughout the country.

e Drafted Agency documents for submission to the Attorney General and the U.S. Congress, as well as press
releases and other public documents.

e Advised the National Director on Agency policies, legislative affairs, media affairs, and strategic outreach.

e Analyzed classified cases; wrote and designed the Community Relations Service's Annual Report to
Congress and the media for fiscal years 2006-2009.

e Produced Weekly Reports on CRS activity for the Attorney General’s submission to the White House.

e Developed and executed all public events for the Agency, including outreach to community groups, state
and government officials, and the media to gain positive press coverage to promote the Agency mission.

e Managed the creatfion and development of the Agency’s 45t Anniversary celebration event, including
selecting and coordinating the invitees, speakers, caterers, and media coverage; established an award in
honor of the first Director of the Agency, Governor LeRoy Collins, which was presented at the celebration.



U.S. DEPARTMENT OF COMMERCE (PRESIDENT GEORGE W. BUSH
ADMINISTRATION)

Special Assistant to the Assistant Secretary for Legislative Affairs, Office of the Secretary
June 2005 - June 2007

e Coordinated interaction between Secretaries of Commerce Carlos Gutierrez and Don Evans and the U.S.
Congress, governors, and other state and local elected officials.

e Participated in the planning of special events, meetings, and frips involving the Assistant Secretary,
Secretary, and other Cabinet level officials.

e Researched issues and prepared briefing materials on pending legislation for use in policy development and
the advancement of the President’s legislative priorities.

e Managed the office’s intern program; assigned and supervised all intern projects.

e Led the research for and implementation of a new grants management and notification software system
which was critical to the goals of the office and improvement of the relationship between the Department
and key Members of Congress.

Confidential Assistant, International Trade Administration, U.S. & Foreign Commercial Service
March 2004 - June 2005

e Promoted exporting for small and medium-sized companies, particularly women and minority-owned.
e Planned and managed the Global Diversity Initiative’'s Women's Business Roundtable Tour — economic
development and business promotion events in 10 cities across the country.

THE WHITE HOUSE

Presidential Advance Representative - Press Lead (Volunteer)
January 2004 — July 2007

e Participated in the planning and execution of events, speeches, and trips for President George W. Bush.

¢ Managed the White House National Press Corps, White House Travel Pool, and local press for Presidential
events, both domestic and international.

e Drafted press releases and media advisories and coordinated coverage with national and local network
producers.

e Worked closely with the White House Office of Media Affairs to obtain positive media coverage and
enhance the President’s agenda.

o Assisted other advance team members with ticketing, invites, security prepartion, and visual and asthetic
design for events.

EDUCATION & COMMUNITY INVOLVEMENT

BAYLOR UNIVERSITY (1999 —2003)

Bachelor of Arts, Political Science - 2003
¢ Magna Cum Laude
e PhiBeta Kappa

FLORIDA STATE UNIVERSITY SCHOOLS PTSA BOARD (PRESENT)

Corresponding Secretary/Communications
e Coordinate communications for the PTSA, including drafting newsletters and managing social
media to enhance the mission of FSUS PTSA.
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